











































































































































































































































































































































































































































































平成19年度 0 30 30
平成20年度 7 52 59
平成21年度 5 60 65
平成23年度 0 31 31
平成25年度 0 46 46
平成24年度 0 26 26





















職業 男 女 計
卸売業  31  0  31
小売業 107 14 121
製造業   2  1   3
飲食店・宿泊業  26  1  27
会社員・団体職員等   7 22  29
主婦   0  8   8
漁業   3  0   3
自営業   7  4  11
その他   8  4  12















市・ 町 主 催
料理教室の
講師
自 主 活 動
（町内会）保




流 通・ 小 売




開 催 数 14 0 2 0 16
伝道師数 15 0 3 0 18
参加者数 309 0 46 0 355
平成20年度
開 催 数 20 15 38 46 119
伝道師数 51 14 58 63 186
参加者数 473 233 310 698 1,714
平成21年度
開 催 数 20 7 8 25 60
伝道師数 38 7 13 28 86
参加者数 578 139 304 240 1,261
平成22年度
開 催 数 21 4 18 19 62
伝道師数 41 4 32 24 101
参加者数 473 76 909 284 1,742
平成23年度
開 催 数 43 5 8 30 86
伝道師数 95 7 17 43 162
参加者数 1,270 82 385 410 2,147
平成24年度
開 催 数 44 15 9 43 111
伝道師数 100 17 17 56 190
参加者数 1,516 181 185 574 2,456
平成25年度
開 催 数 47 8 20 39 114
伝道師数 106 10 32 47 195






















































































































































































































































































































































































































































































































































































































Succession of Fish-eating Culture by the 
Construction of Community Learning Network: 
A Case Study of the Local Cultural Activity in 
the Region of Shonai in the Prefecture of 
Yamagata
Katsuko SATO
In Japan we have fish-eating culture for long time, but it is said that today 
Japanese people gradually like to take meat rather than fish. On the other 
hand, industry of the fishery has rapidly declined and the rate of import of 
fishes is increasing. Now many regions of fishery are confronted with the 
crisis of succession of fish-eating culture.
In this paper, is focused community learning network for succession of 
fish-eating culture in the region of Shonai in the prefecture of Yamagata, and 
are argued following points from the regional survey. （1）How is it possible 
to spread fish-eating culture as concern of a local resident and to be 
succeeded by the next generation widely? （2） What was the idea of training 
leaders for cultural activities of succession of fish-eating and how have they 
worked for this aim? （3）What kinds of people are authorized as leaders and 
what kinds of professional background they have? （4） How-local 
governments have collaborated for promoting the community learning 
process for fish-eating culture?
It is suggested that local cultural policy of the Region of Shonai for 
succession of fish-eating is one of the model of construction of community 
leaning network.
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